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find the people for whom what
you're doing really resonates,” says
Leslee Asch, executive director of
NDIL

Some nonprofits have even
grander strategies.

The Museum of the Chinese
in the Americas hopes to draw
attention and attract donors with
a glitzy new building. The muse-
‘um is looking to move its head-
quarters to a 12,000-square-foot
space on a ground floor, from its
current 2,500-square-foor, sec-
ond-floor home in Chinatown,

Charles Lai, executive director
of the museum, says a bigger
space will allow the museum to
reach more peog_e and create a
greater impact. That, he says, will
help bring in donors.

“It’s human nature for donors
to give to a group that can serve
hundreds of thousands versus
‘another that can serve 100,000,"
says Mr. Lai. “It takes a signifi-
cant amount of additional work
for smaller organizations to make
a convincing case.”

Name game

TO GRAB THAT attention, The
Brooklyn Bureau of Community
Service, a 125-year-old agency
that helps poor people and fami-
lies with disabled members, is
thinking of launching a publicity
campaign or even changing its
name to something catchy to
attract more donors. But it wor-
ries that it doesn't have enough
money to make a splash.

“In a city like New York, if
you're not a household name with
a wealthy board, then you have
difficulties,” says Donna
Santarsiero, executive director of
the bureau.

In fact, with so many nenprof-
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‘We don’t even
think about
competing with
the big museums’
o ———

its—and new ones opening each
month—smaller groups have
enough competition among themn-
selves without even considering
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going up against the big players.

The 30-year-old Brownsville
Family Health Center held its |
first fund-raising dinner at the
Brooklyn Museum last month. ‘
That same night, at least five i
other tiny agencies had events
around the city. |

“We don't even think about
competing with the big muse-
ums—we're bodegas and they are
FreshDirect,” says Fran Barrett,
executive director at Community
Resource Exchange, which helps
community groups. “We're com- |
peting with each other.”" W
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When we told them the show was in New York...

Everybody went Javits!

65,000 fashion buyers stampeded across the
59th Street Bridge in their Manolo Blahmkm
It must.be another Javits event.

Don't go. chazy.
GO JAVITS!
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